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The Cleveland Food Co-op Needs Your Help!

Forty Years ago, a group of neighbors on a
Hessler St. front porch came together in search of natu-
ral foods. The efforts of those founding members lead
to a store front, paid employees, and the large selection
of grocery and health aids The Co-op carries today.

Unfortunately, our active membership has
dropped and our sales are down. Due to the rising costs
of food everywhere, our payables remain higher than
ever despite numerous attempts to decrease them. Our
employees are stretched thin under the burden of a
wage and hiring freeze in its second year.

The Euclid Corridor Project has forced many
businesses along Euclid Avenue to close their doors
permanently. Traffic issues in University Circle have
kept shoppers from our store for more than a year.

Despite the overwhelming obstacles before us,
the Food Co-op persists in its efforts to serve the resi-
dents in University Circle as we have for the past four
decades. You can help us continue being able to do so.

e Encourage your friends and neighbors to make the
trip to the Co-op.

e Buy moreii we offer a full range of deli items,
health aids, and groceries, including locally pro-
duced foods and goods, a wide selection of organic
products and a large bulk section.

e Do all your grocery shopping at the Co-opfi keep
your dollars local and dedicated to sustainability.

e Volunteerii the Co-op is always in need of volun-
teers to maintain our store, especially as our paid
employees work ever harder to do more. Volunteer-
ing monthly or weekly can also earn you additional
discounts at the store. Contact India in the deli or
HABA or call her at 216-791-3890.

o Contribute to our Capital Improvement Campaign.
Round your purchases up to the nearest dollar or
drop spare cash in the boxes located at each register
under the check writing stands.

The Food Co-op has faithfully served our com-
munity and will continue to do so. Our low-income
neighbors depend on us as the only grocery store in
University Circle. In a changing world, local economies
are essential to sustainability. Help keep the Co-op
alive and well as we look to the future.

Hcascjoin us
Sunday, Scptcmbcr 14, 2008
from 1 to 4 p-m.

as | he Cleveland Food Co—-op
celebrates 40 years in Univcrsity Circle!

Food Co-op recycled tote bags

e Enter to win prizes in our raffles

e Enjoy samples and demonstrations throughout the store

e Customers who spend $50 or more will recetve one of our new

e Kids can participate in a special activity in the Kids® Corner




Join us in our Consenation Efforts!

The Cleveland Food Co-op has begun to phase
out the use of plastic/paper grocery bags. We ask that
you help in this transition by trying to bring in your own
bag (or purchase a reusable one from us).

Each year, an estimated 500 billion to 1 trillion
plastic shopping bags are consumed worldwide. In the
US during the 1980s and 90s, plastic bags largely re-
placed paper bags, due to their low cost. US retailers
still spend an estimated $4 billion on plastic bags, which
is passed on to consumers in higher prices. Many ques-
tion the economics of plastic bags, however, citing their
toxic effect on the environment.

Due to the lack of progress by US federal and
local governments, efforts to reduce plastic bag con-
sumption falls to consumers themselves. It is an unfor-
tunate myth that paper bags have less of an environ-
mental impact than plastic bags, thereby making them a
preferable choice for ecologically-minded consumers.

Paper and plastic have relatively equal environ-
mental impact. Paper bags require almost four times as
much energy to produce as plastic bags. In 1999, 14
million trees were cut to produce the 10 billion paper
grocery bags used by Americans that year alone. Ac-
cording to the Federal Office of the Environment in its
1988 s Compasispn ofithe Effects on the Environ-
ment of Polyethylene and Paper Carrier Bags, 0 p a
sacks generate 70% more air and 50 times more water
pollutants than plastic bags. This pollution comes from
the method of manufacture, which is to heat wood chips
under pressure in a chemical solution. Additionally, it
takes 91% less energy to recycle a pound of plastic
than it does a pound of paper. Ultimately, neither paper
nor plastic are environmentally sound products for dis-
posable consumption.

Conservation-conscious shoppers seeking to
reduce the over-consumption of plastic shopping bags
can address their own consumption by reusing bags.
Cloth bags come in a variety of designs and colors. The
most popular types are ordinary unbleached canvas
bags with straps for carrying. Longer straps are conven-

ient for carrying over the shoulder. String style bags ex-
pand to carry many items, more than their small size
would suggest.

Some people find it difficult to remember to bring
their bags with them, so ultra-compact nylon bags are
convenient since they can be carried in a purse, back-
pack or pocket so one is always handy. For those who
travel long distances to grocery shop, insulated bags
protect hot or cold items from cooling or melting. One
can also simply reuse the disposable bags they already
have.

The small plastic bags available in grocery
stores for produce items are completely unnecessary,
as like items can be grouped together for weighing and
then carried in the same cloth bag. Interestingly, these
bags are only used for about an hour, but last 1000
years.

Shoppers buying bulk items can bring their own
containers to reuse, such as reusable plastic storage
containers, or empty packaging like yogurt containers or
tomato sauce jars. These containers can be weighed
empty to find the tare weight, which is subtracted from
the total weight upon purchase.

Consumers can additionally contribute to con-
servation efforts by purchasing items with little or no
pa&ckaging materials, or buying recycled and biodegrad-
able items. Some
Own, have introduced biodegradable packaging for
some of their items.

The Food Co-op offers cloth canvas bags with
the Co-op emblem on it in both a long and short strap
form in unbleached cotton and recycled materials. The
Co-op also carries string-style bags in a variety of col-
ors for sale. Mo s t
made of recycled products for sale for $1.09 at all regis-
ters and throughout the store. You can contribute old
plastic bags to our bin located at the front of the store
for reuse by other customers. We also have empty
boxes available outside our rear entrance for those
times when you forget to bring your own bag.

Standard long-handled
unbleached canvas
tote: long-handles are
good for over-the-
shoulder carrying

for handy use

The Co-op Guide to Reusables

Ultra-compact bags stash neatly

ltems such as yogurt SR
containers can be
reused for bulk item
storage. This is la-
beled with the tare
weight, subtracted

upon purchase.

String bag: stretches
to hold up to 40 Ibs.
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Exploring the Seven Ceoperative Principles

Originally written in 1844 by the Rochdale Society of
Equitable Pioneers in Rochdale, England, the Seven Co-
operative Principles were adopted by the International Co-
operative Alliance (ICA) as the Rochdale Principles of Co-
operation in 1937. The principles were revised in 1966 as
the Co-operative Principles, and again in 1995 as part of
the Statement on Co-operative Identity. These principles
serve as the basis for co-operatives operating the world
over.

The | CADds S t-gpdrative Hentity firshde-C o
fines aco-oper ati ve as 0an
sons united voluntarily to meet their common economic,
social, and cultural needs and aspirations through a jointly
-owned and democratically-c ont r ol | ed
on to describe the values inherent to co-operatives:

Co-operatives are based on the values of self-help, self-
responsibility, democracy, equality, equity and solidar-
ity. In the tradition of their founders, co-operative
members believe in the ethical values of honesty, open-
ness, social responsibility and caring for others.

These enumerated values help to inform the co-operative

aut ono

%

Be Cooperative:
Volunteer!

The Co-op needs volunteers to dedi-
cate their time to improving and sus-
taining our store. Help out in pack-
age bulk, price -checking, answering

BRohés, AridScheanify’ & Mdint@iande® " -

ent er [See ndia nh HABA ®pthe deli or call

the Co-op at (216) 791-3890
for more details.

principles:

Voluntary and Open Membership
Democratic Member Control

Member Economic Participation

1

2

3

4. Autonomy and Independence

5. Education, Training and Information
6

Co-operation among Co-operatives
7. Concern for Community

These principles were utilized to inform the founding of
the Cleveland Food Co-op as a cooperative in the early
years of our organization and are still used as a foundation
for the Code of Regulations, amended in 1988. The Board
of Trustees of the Food Co-op (Food Communities Organi-
zation of People) seek always to serve the membership and
do what is in the best interest of the Co-op community, as
well as the larger community in University Circle, Cleve-
land, and the world.

This intent translates to our commitment to environ-
mental and economic sustainability. The Board seeks al-
ways to be fair and operates democratically. Members are
welcome at all board meetings and encouraged to partici-
pate, make recommendations, and contribute their skills
and wisdom. Cooperation is, after all, at the heart of com-
munity.

Contribute to our Capital
Improvement Campaign

Help the Co-op best serve our
members and community!

Round Up!
Contribute Change for Change!

Remember to tell your cashier to
round up your grocery bill to the nearest
dollar or drop your spare cash in the boxes
located at each register to help the Co-op
maintain and service our store and equip-
ment.

Visit us on the web!

www. clevelandfoodcoop.org




: About the Cleveland Food-Gp D |

: We are a cooperative grocery business owned by thousands Become a Member
. of household members who shop at the store. Started i in 1968
- as a food buying club, we serve the Cleveland area with natu- It's easy to join

ral foods and other quality products while supporting goodJUSt ask at the information service desk for an
- health and vitality in the community. ~application. Present the completed form with
: Our Mission Statement - your fee and your membership benefits begln

: The Cleveland Food @p is a cooperative which strives {o immediately.
: be the most innovative provider of reasonably priced, hlgh
. quality natural food products to our community while exer—
. cising environmental responsibility L Membershlp rates

: _ _ : Members pay a lifetime membership fee of
- The Caeop Connecis edited by Anna Kiss Mauser ~ $10 per household plus a refundable eqwty

. Martinez. Our coordinator is India Meesig.
: The Ceop Connect is printed on 30% poshsumer paper (per adUIt) of $20, which may be pald over 6

www.clevelandfood.coop : f months.

TheCleveland FoodCo-opds Entry i n The Encycl op

THE CLEVELAND FOOD CO -OP was established in 1968 by a Members were split on whether to move the store to Cleveland
small group of neighbors in the Hessler Rd. and Hessler Court Hisleights or locate a larger building in the University Circle commu-
toric District community. Lacking a local supply of fresh fruits andnity. In December of 1978, those in favor of remaining won out and
vegetables in the University Circle area, the five households pooltt store relocated to 11628 Euclid Avenue. Members of the Food C
their money and organized regular outings to the Cleveland Food-op faced the daunting task of raising ten thousand dollars in two
Terminal to purchase produce in bulk. While each member of theweeks to secure the location. By uniting donations from members
buying club received an equal share, a surplus accumulated. It wagth loans from the Hessler Road Association and the University
stored in a front porch cache on Hessler Court and made availablgitde Tenants' Union, the Gap secured the funds then rented out
neighbors and friends. part of the building to the Cleveland Aikido martial arts club to help
cover the increased running costs. With the new location secured, tf

In the Fall of 1969, the "Porch Store” found a winter home at the C0-0p storefront operated six days a week and added six paid em-

University Christian Movement's carriage house, behind their caf@loyees to assist the coordinator and the core group of volunteer

(now Arabica coffee house) on Juniper street. The proximity to thexembers.

cafe spurred further interest and membership increased to fifty house-

holds. The increased activity also garnered the interest of the hedthur years later, however, University Circle, Inc. (UCI) advised the

inspector, who declared the carriage house, with its dirt floor, unfi€o-op to relocate so its store could be leveled and replaced with a

for food storage. parking lot for a newly remodeled Cleveland Institute of Art build-
ing. After another debate over location, the members decided to sim

In the Spring of 1970, accumulated profits allowed members to p@#y cross East 117th Street and remodel an availablerepéir ga-
chase a van for the exclusive transport of goods from the Food TEge to meet their needs. The $450,000 renovation, designed by Co
minal to the parking lot of the Church of the Covenant, where foo@P member and architect Robert W. Blachtford, secured funding
was sold directly from the van. Over the summer, the Church offdf@ugh a combination of grants, loans, and donations from member
a storage room and refrigerator. With the help of Hillel House, -a ghe City of Cleveland, as well as from area foundations and corpora-
order system was organized to handle increased demand. With th@ns. The move to its present (2008) home at 11702 Euclid Avenue

new system, members provided volunteer labor and local restaurtftk place in December 1984. Following the move theo@estab-
began to purchase surplus goods. lished another storefront in the Coventry Village area and a juice ba

on the Case Western Reserve University campus, but these attempt

Members initiated a nominal markup to cover the costs of the vari",lt expansion were short lived.
bags, and a mlmeographed newsletter. The buying club was formallﬁ/
incorporated as "Food Communities Organization of People,"” or In 2008, the Cleveland Food @p employed 30 staff members and

"Food Coop" once its activity required a bank account. enjoy a rotating base of approximately 30 volunteers. It reported an-
nual sales of $2.25 million from a community of 25,000 members.

@b{pite its growth, the Cop retains its commitment to connecting

In 1974, the Food Gop opened their first storefront at 12408 Eucl itv with locall food. Of the 150 q h
Avenue in East Cleveland. The store operated for three days a wi c?)rr:r:nugl yw oc;]a ﬁgrowln O?C.I I ed gﬁf‘ ors&/v 0
and attracted membership beyond the original Hessler Road conﬁquY € Leop, over hall are local &.1eveland or DNio producers,
nity. As the scale of the organization increased, the FoedpQured Including the largely Amish farming cooperative, Geauga Family
Betty Eck as a full time coordinator to handle dexgday operations. Farms.
However, the limitations of the new facility constricted business. From The Encyclopedia of Cleveland History:
http://ech.case.edu/edlyi/article.pl?id=CFC2
Submissions for the Co-op Connect welcomed! Contact Anna Kiss at Q)
e
(Y 4

|
annakissmm@gmail.com or leave a note at the front desk. Please recycle me!



